Tourism’s fundamental truths
-consumes resources, creates waste and requires significant infrastructure

-may result in over exploitation of resources

--to surivive must compete for scarce resources (competitive industry, may even be the tourists themselves), water

-made up of smaller private businesses after profit maximization

-global multi-sectoral industry is impossible to control

-ripple effect---------of things…….taking food away from humans to give to animals

Tourists are consumers and are not anthropologists

-most tourists seek escape and do not want to work at being a tourist

-although an export, tourism experiences are consumed on site (have to physically deal with them being there, their behaviours, dress, attitudes, etc.)

Implication of truths
-tourism is not a smokeless industry (whats acceptable, what should change)

-scale scope and nature of demand represents significant challenge to sustainable development

-Scale, structure and inherent powere relations in the industry raise questions about uniform commitment to SD

Argument of chapter 11
-criticisms aimed at mass tourism

-shift to alternative tourism

-sustainable tourism is seen as away of providing solutions

-SD and sustainable tourism are contested concepts

-polarised debate-good vs. bad tourism

Exam Overview:

What are the differences between mass and alternative tourism?

Mass vs alternative

-tourism more concentrated in one area

-mass—more neg. impact

-large scale, bigger

-mass—more economic

-mass more resources
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Argument of Chapter 11

-Sustainable tourism is overly prescriptive and restrictive approach to tourism development and in effect acts as a barrier

-sustainability should not be written off

-question of universal applicability

-large scale mass tourism developments have been written off however they may bring the most development (bottom line dollar)
Case study of Cancun and Varaderro----considering the development and design

-Form, function, income, sustainability

Kiva-loans that change lives
-micro-loans with on-line donations

-family owned beach hut accommodation in Samoa ($30/night)

-requested 1 200 over 12 months for expansion and upgrades

92% repaid

-South Pacific Business Development – micro loans to small-scale tourism

Samoan Beach Fales
-biggest growth area for accommodation (44 as of Dec 99)

-entrenches indigenous ownership

-builds upon local skills, knowledge and resources

-multiplier effects

Criticism of sustainability
-seems to be universally acceptable 

-not too offensive

-ambiguous term-theoretically weak

-idea that concepts of sustainable tourism can be transposed from one palce to another is questionable

-take sustainable tourism and put it in japan, indo, Malaysia, canda, cancun, is it transferable?

-Western based----heres the west telling everyone else what to do

Sustainable tourism development?
-holistic approach (entire trip, carbon calculators?) – getting there

-futurity – short term profit of large number of small firms

-equity- political economy of tourism – who controls what and where is the money going

-development objectives--- contributions beyond economics??

-sustainability objectives-ability for all firms to adopt SD priniciples??

-green tourists? Wheres the evidence

Sustainable as a barrier
-relatively few people benefit

-will hire locals but only hire 50, rather than mass that will benefit 150 people

-restrictions on number of locals who can participate

-desire to see the “authentic” leaves regions and people in an undeveloped state (trying to develop, but actually stopping development from taking place) – that it would be maintained and not influences by the impacts of globalization ----use Aborginals as a case study

-business development opportunities may be limited and locals may not have the necessary expertise and money

-in defence of mass tourism (not this dispersal and increased problems)

Conclusion
-SD ideals need to be linked to a degree of pragmatism

-SD may not be universal

-destinations should be able to chose the type of tourism they want to develop (Wall 1997)- not are decision to say what they can or cannot do –soviernty issues

Fair trade in coffee, chocolate and tourism
-“When business can roam from country to country with few restrictions in its search for the lower wages, the loosest environmental regulations, the most docile and esperate works, the destruction of livelihoods, cultures and environment can be terrifying.  It’s the survival of the economically fittest….but the interpretation of fit by so called free traders –the marketable, ……..” roddick…use her paper

Coffee facts
-$10 billion industry employing over 25 million people worldwide

-worlds second largest agricultural commodity after cotton

-important export for over 50 developing countires, all of which are located in the tropics

-level of caffeine in water supply is increasing

-U.S. consumes 31% of the world’s roasted coffee- China when their staple is tea

-2.5 billion pounds of coffee are sold in the U.S. each year

Canadian coffee
-Canadian drink an average of 2.6 cups of coffee per day

-over 63% of Canadians over 18 drink coffee daily making coffee the #1 beverage choice of adult Canadians

49% of Americans drinking coffee on a dialy basis

-Awareness of fair trade is growing

fair trade in coffee

-of the 25 million coffee producers, 15 million are small farmers

-fair trade buys directly from faring co-operatives eliminating the middleman

Proportion receive from final price of coffee jar

Growers 10%

Exporters 10%

Shippers and roasters 55%

Retailers 25%

-many coffee farmers recive payments less than cost of production leading to cycle of poverty

-fair trade farmers receive credit against future sales and a minimum of $1.26 per pound when world prices are around $1.00

-Most farmers receive 50 cents/pound as they have to sell to middlemen

-Importers and roasters agree to long-term agreements with producers cutting out the middlemen

-profits from a fair wage can be invested in health, education, environmental protection

Chocolate: Slave trade of fair trade

-Average Canadian eats 6.7kg/year

-$47 million worth of cocoa products came to Canada last year

-284 000 children working in hazardous cocoa farms

-Ivory Coasts accounts for 43% of 6.6 billion pound cocoa crop

-Save the Children Canada reports 15 000 children between ages 9-12 have been sold into forced labour on cocoa farms in the Ivory Coasts in the last few years (Mahoney, 2002)

-is tourism any different? Children selling stuff on the beach

-sex tourism and slavery

Fair trade in tourism
-is a key aspect of sustainable tourism.  It aims to maximise benefits for local destionatin stakeholders through mutally benefitical partnerships between a nationl and internation tourism stakeholders in the destionat.  It also supports the right of indigenous communities, whether involved in tourism or not, to participate as equal stakeholders and benenficiearies in the tourism development process (Tourism concern)

Fair trade in tourism …Change In
….

-Intreatnional trade agreements

-Tourism industry (Transnational corporations and independent investors)

-destination stakeholders

-Consumer behaviour

-Destination government policies

International trade agreements
-GATS (General agreement on trade and services)

-Linked to World Trade Organizations focused on removing trade restrictions on services

-For example- host governments cannot compel multinational tourism companies to employ local labour or use local materials and products

*Problems confronting small-scale tourism- The Gambia

-Finance – access to credit

-Product design and quality control

-Marketing – small scattered firms

-Problem of food and horticultural producers – Imported food for tourists

-Guest houses and motels –90% come on packaged tours (how do you get them outside the resort?)


Fair trade in tourism
-Fair trade partnerships between tourism and hospitality investors and local communities

-Anti-corruption, transparent consultation, training

-Fair sahre of benefits for local stakeholders 

-Fair price, fair competition, local products

Fair trade in tourism
-fair trade between tourists and local people

-fair price

-Fair and sustainable use of natural resources

-International conventions and want investment in the environment

-Fair wages and working conditions (guy working in swimming pool hadn’t been payed in months)

ASSET, Gambia

-Assocation of small scale enterprise in tourism

-brings together small enterprises in tourism that were voiceless

-over forty organizations in membership

-hosted international conference on fair trade In tourism

-leader in responsible tourism in Gambia

-brings together principal stakeholders

-eg ground tours, restaurants and accommodation, craft, culture, eco-tourism, associations, others

Kololi Village Gallery
-small-scale family business selling art on behalf of artists

-encourages cultural and environmental heritage

ASSET future goals

-training large numbers of personnel to wrok in tourism

-develop and implement industry wide standards

-marketing

Fair trade tips for tourists

-get out of the hotel and buy local food

-buy direct from artists or markets rather than shopping in the resort

-not haggling too aggressively (if you haggle him down you also haggle the 10 people behind him down)

-seek out tours organized with local involvement

-fair trade vs. free trade what is better?

Odyssey Tours
-ground tour operations, transportation and travel

-offer culture, nature and eco-tourism

-The Gambia River

Antigua: Sun, sea and sand and medical tourism

-sugar cane

-where slaves had to work

-worked, lived and died in appaling conditions

-slaves were freed, but many had no choice but to work in these conditions

-once freed, were treated worse than when were slaves

-constantly short of water

-concentrated on resorts

Tourism who benefits?
-96 cents of every dollar goes back to the Us.

-food produced in the United states

-suggest its not safe to be outside, because it is not safe to be with the locals

-small business don’t benefit because everything stays in the hotel

Jobs in tourism
-low-payed, low skilled work

-jobs in senior management—exceeding difficult, all outside teams

Impact on culture
-music-reflected for what they want to hear

-appeal to them they want to hear rum and coca cola, don’t want to hear our social problems

Impact on environment
-mangroves which protects coral and surrounding regions have been damaged

-coral reefs protect erosion of the beach, and provide food for fish, which in turn will die

A better way?
At-home experiences 

-develop programs to spend time with the locals in their home

-tires as coral reefs, fish grow, help feed the locals

-history and the dramatic history of slavery

Future of Tourism: Action and Policy

Almeria in the South of Spain

-One of the driest regions of the country

-semi-desert conditions

-location of Cabo de Gata-Nijar Natural Park

-area’s largest coastal

Tourism development

-20-storey hotel (411 rooms)

-further 8 hotels, 500 apartments and a golf course planned

-Greenpeace stepped in

The Results:

-Spain’s environment ministry said it planned to seize land

-Part of the hotel being built by the Azata construction firm was “inside the right of way public demarcation zone”

-the demarcation zone had been set up on the fringes of the park in 1997 but the law had not previously been applied

-The ministry, which condemned what it tremed the “destruction and privatization of the shoreline” in the affected region, blamed a “lack of interest” on the part of the popular party, in power at the time, in enforcing coastal protection legislation

National Government has ordered partial demolition

-plans to appeal

-national gov. against, local for

forces inside

-tourism policy and control

-local response

-employment structural changes, 

-global-local interaction

economic:

-growth 

development

employment

-poverty reduction

inequalitites

-exploitation

-leakge

env.

=protection

-sustainbily 

-degradation

social/cultural

-empowerment

-exploitation

-assimilation

political 

-control

-decline of state

-local elite power

-corruption

can existing power structure be changed to facilitate true community involvement

e.g. japan if a nail sticks out they hammer it back in

-what policies to ensure that they benefit more than just the local elite-----op wall example

Has this debate reached a saturation point?

-policy and globalization, use to understanding

-how operations have changed

-will those who have the power be willing to share this power with local communities in destinations and will it be a meaningful partnership?

Sustainable tourism too restrictive?

